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Chair of International Management and Social Entrepreneurship
1. Topic

The existence of gender differences in a variety of entrepreneurial contexts, including business
ownership, growth and performance, access to finance, and networking, is widely recognized
(Harrison, Bothelo, & Mason, 2020). However, several studies underline that researching
gender differences alone is a "dead end" (Ahl, 2006: Harrison & Mason, 2007), but that a
broader view of gender per se is necessary. Thus, recent studies also examine which role
gender stereotypical behaviors play in entrepreneurship. Gender stereotypical behavior, that
is, the display of masculine and feminine behaviors, occurs regardless of biological sex (Bem,
1974; Choi, Fuqua, & Newman, 2009). In this context, Balachandra and colleagues (2017)
reveal, for example, that investors are not biased against women per se, but against the display
of feminine-stereotyped behaviors by entrepreneurs, men and women alike.

2. Aim

Access to financial capital is still one of the most important and challenging problems
entrepreneurs face in growing their ventures. Therefore, this seminar aims at exploring the role
of gender and gender stereotypical behavior in investment decisions within the entrepreneurial
arena within the last decades. The seminar equips students with the necessary methodological
knowledge to conduct a systematic literature review to provide a structured overview of this
topic. Moreover, students get to know the basic theories related to gender and gender
stereotypes in entrepreneurship.

3. Examination

Depending on the number of participants, the examination is likely to be conducted in groups.
e Mid-term presentation (10%)

e Seminar paper (systematic literature review) (60%)
e Final presentations (30%)

4. Dates

Kick-Off: 10.10.2022, 2:00 pm — 6:00 pm

Mid-Term Presentation: 25.11.2022, 10:00 am — 1:00 pm
Final Presentations: 20.01.2023, 10:00 am — 1:00 pm

+ Individual coaching sessions

5. Contact

Maja Schmitz
Maja.Schmitz@uni-passau.de
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