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Target group
Anyone who would like to start their Bachelor's thesis at the Chair of Marketing and
Innovation in the summer semester 2025.

Formal requirements (see study and examination regulations)
Proper studies
Enrollment in the Bachelor's degree program "BAE" or "Kuwi/ICBS"
Proof of the acquisition of at least 80 ECTS credit points in the modules prescribed in
Section 19 (1) to (4) (StuPO B.Sc. BAE) or at least 96 ECTS credit points in accordance
with Section 13 (StuPO B.A. Kuwi/ICBS).

Recommended prerequisites
At least one seminar certificate in the field of marketing
Attendance at at least two marketing events
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Number of places:
Only a limited number of Bachelor's theses are awarded. This makes a selection
process necessary.

Required documents:

Application form

Short letter of motivation outlining suitability and skills for final thesis

Short curriculum vitae (one page)

High school diploma with overall grade point average

Current overview of grades in the Bachelor's program and provisional overall grade (HisQis printout)

Please send documents in one PDF file, labeled with Lastname_Application_BA to: nour.mohamed@uni-passau.de
No photographed documents, please use a scanner!

Selection mechanism:

Best applicant principle, i.e. the best performing applicants are considered first.

Students who are only missing their final thesis are asked to indicate this in their application

If demand exceeds supply, students from the Faculty of Business Administration and Economics are
usually considered first.
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Important Dates

What?

Topics online

Application deadline

Announcement of the first acceptances
Deadline for accepting the topics offered
Move-up procedure

Final rejections

Joint kick-off

Exposé consultation & start and registration date
Interim presentation

Submission of the Bachelor thesis
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When?

End of September/ beginning of October 2025
By Sunday 12.10.2025, 11:00 a.m. at the latest
Tuesday 14.10.2025

Until Thursday 16.10.2025, 11 a.m.

Until Tuesday 21.10.2025, 11:00 a.m.

Tuesday 21.10.2025

Wednesday 19.11.2025 (Thd)

Wednesday 08.01.2026

Expected Wednesday 04.02.2026 (In presence; room
details to follow)

Expected end of February/beginning of March 2026
(2 months after registration, the date in the letter
from the examination office is decisive)
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It is recommended to work on one of the topics advertised by the chair. A list of the topics offered can be
found on the following charts. Applicants should indicate the desired topics and prioritize them. The
allocation of topics is again based on the best applicant principle, i.e. the best applicant gets his or her wish
fulfilled first, then the second-best applicant and so on.

Topics are not assigned twice, i.e. a participant can also be assigned a topic that he or she has not explicitly
stated as a desired topic.

Once the topics have been assigned, we will give you time to consider whether to accept the topic.
Acceptance is binding for us, later rejection is no longer possible.

Alternatively, students can also suggest their own topics. However, these are exclusively literature papers
that review the current state of research on a topic. The topic should also fall within the research focus
areas of the chair (technology & innovation, online marketing, customer management, international
marketing).

Your proposed topic should be described in an exposé of no more than one page (relevance, research
questions, initial literature review). The chair holder decides without further consultation whether the topic
can be approved for a Bachelor's thesis. Applicants should therefore also indicate whether they would like
to work on topics from the list if their own topic is not approved or whether they would prefer not to write
a Bachelor's thesis at the chair.
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1. The Power of Story: Wie Geschichten Konsumenten bewegen

Geschichten sind weit mehr als bloRe Unterhaltung - sie kdnnen als Werkzeug eingesetzt werden, um Menschen
zu berthren, zu inspirieren und zu tberzeugen. Ob in Markenkommunikation, Werbung, Social Media, Literatur,
Film oder Streaming-Serien: Storytelling hat sich als zentrale Strategie etabliert, um Aufmerksamkeit zu gewinnen
und nachhaltige Bindungen zu Konsumentlnnen aufzubauen.

Im Marketing werden Geschichten gezielt eingesetzt, um Produkte und Marken emotional aufzuladen, Vertrauen
zu schaffen und Kaufentscheidungen positiv zu beeinflussen. Gleichzeitig sind Geschichten in vielen Branchen das
Produkt selbst, wie Filme, Bicher oder Games, deren Erzahlungen die Hauptwertschopfung darstellen,
demonstrieren. Unabhangig davon, ob Geschichten als Marketinginstrument oder als Produkt fungieren,
verlauten Beispiele aus der Praxis, dass sie Konsumentinnen auf besondere Weise beeinflussen und nachhaltig
pragen konnen. Dabei hat auch die Wissenschaft das Potenzial von Geschichten erkannt. Forschungsarbeiten aus
Marketing, Konsumentenverhalten und Medienwissenschaft untersuchen beispielsweise, welche narrativen
Elemente besonders wirksam sind, wie emotionale und kognitive Prozesse ablaufen und welche Unterschiede
zwischen Markengeschichten und Entertainment-Storys bestehen.

Hier setzt die vorliegende Bachelorarbeit an, die das Ziel verfolgt, relevante wissenschaftliche Literatur zu
identifizieren, die sich mit den Wirkmechanismen von Geschichten auf Konsumenten beschaftigt, entsprechende
Studien systematisch zu erfassen und zu klassifizieren. Im Mittelpunkt steht dabei eine umfassende
Literaturrecherche und -analyse, die bestehende Forschungserkenntnisse sammelt und kritisch aufarbeitet.
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If you have any questions, please contact:

Nour Mohamed
Consultation hours: by appointment by e-mail

Email: nour.mohamed@uni-passau.de
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