Research as a profession for women. One example: Management researcher

Title of module / classification
(basic or advanced studies)

Research as a profession for women. One example:
Management researcher

Name of professor

Dr. Miriam Flickinger

Frequency of module availability / dura-
tion of module

Only winter semester 2012/2013
1 semester

Module content

The lecture “Research as a profession for women. One
example:...”, will be offered every semester as a series of
talks given by renowned women in the research profes-
sion. Each semester, a different area of research will be
the subject of the lecture. The individual talks will include
short presentations of the career development of each
female researcher as well as an in-depth presentation of
their research expertise. Altogether, the lecture aims at
giving students a detailed introduction to the possibilities
of academic and research careers for women and to
show how development in these career models can be
combined with a wide spectrum of life scripts. During the
winter semester 2012/2013, the chair for management,
people, and information will organize and host the lecture
and the example of research careers will therefore be
management researchers.

Further information on the lecture will be available on
StudIP at the start of the lecture.

Skills the module seeks to convey

e Becoming familiar with the different possibilities of the
entry into and advancement in a research career

e Gaining knowledge on the different areas of man-
agement research

o Demonstration of a wide variety of research methods

Teaching and studying methods

e Talks given by a number of renowned women in the
research profession

¢ Interactive classroom teaching

¢ Individual and group practice problems

¢ Discussion of the subject matter of classes and lec-
tures

Prerequisites

Bachelor degree in business course of study or related
field. As to other degree courses the entry requirements
are applied with reference to the corresponding study and
examination regulations (StuPO).

Purpose of the module within its area as
well as for other modules and areas of
study

The module can be counted both as a basic as well as an
advanced module in the field “International Management
and Marketing”. It is suitable for all courses of study
which seek to offer students programmes in this field.




Composition of the workload:

Types of instruction: Hours/ LP/ECTS
week

Lectures 2

Total | 2 5

Composition of the workload (in hours of 60 minutes, for 15 weeks per semester, i.e. 14
weeks of lectures and one week of final exams)

In-class time Revision and study time

Lecture

30

120

Type of exam/ requirements for being

awarded credit points

Written 60-minute exam

Weight of individual performance in the

overall grade

Final exam: 100%

Special activities (e.g. online instruction,

excursions, guest lectures etc.)

Guest lectures

Recommended reading (text books,

study guides, literature)

Contact person

Dr. Miriam Flickinger (Miriam.Flickinger@uni-passau.de)




