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Seminar overview (1/3)

▪ Research topic: The impact of crowdfunding platforms’ features, characteristics, and design on 

investment decision

▪ Target group: 

− students who are interested in experimental research and/or 

− students who want to write their master thesis at the Chair of International Management and Social 

Entrepreneurship.  

▪ Objectives:

− The aim of the seminar is to become familiar with the principles of empirical research. 

− This includes in particular the creation of questionnaires, the collection and analysis of data and 

the presentation of scientific results. 
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Seminar overview (2/3)
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Date Topic Time

Friday, 19.04.2024 Kick off and topic discussion 12.00 pm – 04.00 pm

Friday, 03.05.2024 Introduction to experimental 

research

12.00 pm – 04.00 pm

Friday, 24.05.2024 Quantitative analysis techniques 

and introduction to STATA

12.00 pm – 04.00 pm

Friday, 12.07.2024 Final presentation 12.00 pm – 04.00 pm

Friday, 02.08.2024 Submission of seminar paper Until 12.00 pm

The dates are under reservation! 
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Seminar overview (3/3)

▪ Grading of the seminar 

− Seminar paper: 60%. 

– The final presentation: 40%. 

– The overall grade is based on the ‘portfolio approach’. 

▪ Scope 

– Seminar paper: 20 pages (without tables, figures, references and appendix)

– Final presentation: 20 minutes + discussion

▪ Maximum number of participants: 10
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First literature on the topic 
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